
................BG-BGE
CM
YK

BENGALURU

businessline.
FRIDAY - AUGUST 9 - 20248 . bl . news

The volume growth of In-
dia’s fast-moving consumer
goods (FMCG) sector came
down to 3.8 per cent year-on-
year (y-o-y) in the June
quarter compared with 6.5
per cent in the March
quarter, as per the latest data
released by NielsenIQ
(NIQ).

The research and insights
firm said this consumption
slowdown was led by the
food sector and also due to
the impact of macro-eco-
nomic factors. The drop in
volume growth is not just se-
quentially. Even in 2023’s
June quarter, the industry
had posted higher volume
growth at 7.5 per cent.

RELAXED PATTERNS

Roosevelt Dsouza, Head of
Customer Success, India, at
NIQ, said, “The Indian
FMCG industry growth has
been steady, reflecting its re-
silience and adaptability. The
sector experienced a 4 per
cent value growth in Q2

CY24, attributed to relaxed
consumption patterns. This
deceleration in volumes is
largely due to macroeco-
nomic headwinds.” Price
growth stabilised at a mod-
est 0.2 per cent, underscor-
ing a stable market environ-
ment, the report said. 

Urban volume growth
dipped to 2.8 per cent in June
quarter from 5.7 per cent in
March, while rural volume
growth was down to 5.2 per
cent (7.6 per cent). However,

both rural and urban regions
reported softer consump-
tion trends compared with
the March quarter. 

The slowdown in FMCG
consumption was largely due
to the dip seen in food seg-
ment volume growth to 2.4
per cent in June quarter (4.8
per cent). This moderation
in volume growth is attrib-
uted to staple categories in-
cluding packaged salt, pack-
aged atta and palm oil, the
report added.

In non-food categories,
the volume growth stood at
7.6 per cent (11.1 per cent).
“This downtrend in con-
sumer demand for personal
care and home care categor-
ies is observed in both urban
and rural markets. In urban
markets, personal care cat-
egory is witnessing a volume
growth at 5.2 per cent in Q2
CY24 (9.7 per cent), while in
rural it is resting at 8.3 per
cent (10.6 per cent),” the re-
port noted. 

Meanwhile, summer-cent-
ric categories such as soft
drinks, packaged drinking
water, prickly heat powder
and glucose powder saw an
up-tick in June quarter from
last year. Soft drinks grew
two times the overall FMCG
growth in April-June period
but moderated sequentially. 

Modern trade store chan-
nel continued to grow at
double digits at 10.9 per al-
though slower than March
quarter. But general trade
volume growth slowed down
to 3.1 per cent in June
quarter compared to the pre-
vious quarter, the report
noted.

HEADWINDS. Dip in food sector consumption, macroeconomic factors lead to slowdown
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DIVERGING TREND. Rural volume growth at 5.2 per cent
continues to outpace urban growth at 2.8 per cent REUTERS

FMCG sector volume growth
slows to 3.8% in April-June

Mass consumers, who drive
low average selling price
(ASP) purchases in Indian e-
commerce, constitute about
80 per cent of the total online
shopper population, Meesho
said in a report.

Nearly 80 per cent of
Meesho’s 15 crore annual
transacting customers are

from tier 2 and beyond
towns, across categories
such as women’s fashion,
footwear, and baby care
products. States such as Ut-
tar Pradesh and Bihar are
leading e-commerce growth
in this segment, the ‘Meesho
Smart Shopper Report’
noted.

Categories like beauty and
personal care, electronics,
home and kitchen, and
health and fitness have per-

formed strongly among
these customers, the report
added. For Meesho, books,
o�ce supplies and station-
ary, and home improvement
saw sales more than double
on a year-on-year basis, it
said.

GEN Z DOMINATION

Nearly 1 in every 3 users is
under the age of 25, making
Gen Z the fastest-growing
demographic to adopt e-

commerce, the report stated. 
From category choices,

home and kitchen is captur-
ing a growing share of cus-
tomer budgets, with approx-
imately 10 per cent of
spending dedicated to this
category, reflecting a 50 per
cent year-on-year growth.
Tier 2+ cities significantly
outpaced Tier 1 cities in or-
ders for electronic accessor-
ies, with more than double
the number of purchases.
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‘80% of online shoppers are mass consumers’

The government is looking at
introducing a mission that
will not just promote Carbon
Capture Utilisation and
Storage (CCUS) technolo-
gies but will also work with
the industry and academia to
create a roadmap for devel-
oping an India-specific
ecosystem.

It is expected to o�er sub-
sidies, incentives like the vi-
ability gap funding (VGF)
and tax rebates to encourage
companies to create India-
specific technologies and de-
velop an ecosystem for
CCUS. 

NITI Aayog, Power Min-
istry and Principal Scientific
Adviser to the Government
of India are chalking out a
plan .

NITI Aayog Member VK
Saraswat said, “Mission
CCUS is very important and
Government of India is look-
ing into itso that we can rep-
licate what we have done
with (green) hydrogen, bat-
teries (EV) and electrolys-
ers.” 

CCUS is a critical push for
decarbonisation process as
industrial applications are
hard to electrify and indus-
trial CO2 emissions are hard
to abate due to the use of
fossil fuels.

Speaking to reporters on
the sidelines of an event or-
ganised by the American
Chamber of Commerce in
India (AMCHAM), Saraswat
emphasised the need for In-
dia to have a mission mode
approach to developCCUS.

ON MISSION MODE

“The Government of India
and we (NITI Aayog) are
proposing to launch a CCUS
approach in which di�erent
VGF and carbon pricing
mechanism, taxing mechan-
ism, carbon trading and also
subsidies in terms of Produc-
tion Linked Incentive (PLI)
can be provided by reducing
the carbon footprint in every
business. So both technology
development, setting up pi-
lot plants, and making the in-
centives are available for the
emitters,” he added.

Saraswat said that one of
the key elements of the mis-
sion mode approach (or Mis-

sion CCUS) would be to sup-
port setting up of pilot plants
the size of 500 tonnes per
day.

Dastur Energy CEO and
President Atanu Mukherjee
highlighted the importance
of India-US collaboration in
achieving India’s energy
transition goals and high-
lighted the role CCUS can
play. 

“India’s commitment to
achieving net zero emissions
by 2070 is a bold and ambi-
tious goal that requires in-
novative solutions and inter-
national collaboration.
Dastur Energy is proud to be
part of this crucial discussion
and believes that CCUS
technologies can be a game-

changer in India’s journey
towards a sustainable energy
future,” he added.

Saraswat stressed that
carbon mitigation should
not be viewed as a liability,
but as a requirement which
comes at a price.

“You cannot do the same
(level of ) mitigation, abate-
ment without paying a price
for it. So if a steel plant is go-
ing to do abatement, and if
the cost of steel goes up by 1
or 2 or 3 per cent, I think it
should be considered as a ne-
cessary evil. We have to ac-
cept it. There is no techno-
logy in the world, neither
present or future, which will
be able to achieve sustain-
able solutions without addi-
tional cost.”

“In the same way, I think
we all have to appreciate why
there will be measures of car-
bon trading, carbon certific-
ate, e�ciency and improve-
ment. What we just can’t
discuss will be there, which
will reduce the cost consid-
erably, but we will have to
pay a small price . Industries
and the world as a whole has
to prepare itself,” he
emphasised.
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Govt to launch mission to boost
carbon capture tech, local ecosystem

Nearly 90 per cent wo-
men in India’s tech
workforce see GenAI as
a critical driver for ca-
reer growth, according
to a report by Nasscom
and BCG. However, only
one-third feel prepared
to use it, even as women
are willing to put in ex-
tra e�ort for success
with AI and GenAI tech-
nology, the report by
Nasscom and BCG
showed.

Women workforce
make up about 36 per
cent of India’s tech
workforce, but remain
underrepresented in ex-
ecutive roles. Nearly 95
per cent of junior, 96 per
cent of mid-manage-
ment and 100 per cent of
the senior management
women are ready to in-
vest more time to
achieve professional
success in GenAI.

The advent of Gen AI
is set to revolutionize
the tech industry, o�er-
ing a unique opportun-
ity to foster gender di-
versity by enabling
women to overcome tra-

ditional barriers and ex-
cel in their careers, the
report titled ‘GenAI:
The Diversity Game
Changer We Can’t Ig-
nore’ noted. The report
was launched on the
sidelines of nasscom
Global Inclusion Sum-
mit at Bengaluru.

BREAKING BARRIERS

The report showed that
one in five women use
GenAI tools almost daily
with about 35 per cent of
senior management wo-
men reporting daily
usage.

Further, women view
GenAI tools as a signific-
ant boost to their per-
ceived competence,
with 45 per cent of the
surveyed women in tech

roles experiencing
higher confidence com-
pared to their non-tech
peers.

As GenAI is projected
to dominate 33 per cent
of the global AI land-
scape by 2027, the AI
market is expected to
reach $320-380 billion,
growing at a CAGR of
25-35 per cent, accord-
ing to the report. 

Despite the progres-
sion, the lower adoption
and usage of GenAI tools
among some women at
senior management
levels can be attributed
to several challenges, in-
cluding limited know-
ledge, lack of trust, re-
stricted access to these
tools, and fear of com-
petence scrutiny.
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EMBRACING AI. The report showed that one in five
women use GenAI tools daily ISTOCK.COM

Nearly 90% of women in
tech see GenAI as key to
career growth: Report
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